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Introduction to the DAV PSA Toolkit

DAV'’s Public Service Announcement (PSA) Toolkit will support your efforts to build
awareness of DAV and how we help veterans of all generations get the benefits and
support they earned. This toolkit will guide your outreach to local media.

Media companies, such as TV and radio stations, outdoor advertisers, and
newspapers and magazines donate PSA time or space, at no charge, to generate
support for social issues and nonprofits. Nearly all forms of media use PSAs to fill
unsold airtime and print space.

In this toolkit, you'll find information about how to share DAV’s professionally
produced PSA campaign, including materials that can be provided directly to media
for publication or broadcast. These PSAs are available free to DAV Chapters and
Departments for use locally.

To download media-ready materials, visit www.davpsa.orq.



http://www.davpsa.org/

Making Contact

The most successful way to get DAV PSA materials
placed at no charge is by creating relationships with
your local station directors, outdoor vendors, and
print publishers.

There is no one individual or department that
typically controls PSA access at media outlets. The
decision-making process differs by media type,
media market, and outlet.

To determine the appropriate contact at a local outlet,
visit its website or call the main phone number and
ask for the contact information — name, phone
number and email address — of the person who
handles PSAs.
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v" At TV and radio stations,

the right contact could be in
community or public affairs,
or it may be the public
service or program director,
news director or general
manager.

v At print outlets, contact the
advertising director,
production manager, editor,
and/or general manager.

For outdoor advertising,
contact the general
manager and/or posting
Supervisor.
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Personal Outreach

Once you have compiled your list of local media, the next step is to contact them. You
can send a brief email with the PSA materials or call to request a short meeting with the
contact. See the appendix for sample outreach and follow up emails.

During a PSA meeting, you can share the following slides (slides 5 — 8), to provide an
overview about the services DAV provides for veterans at no cost. Additionally, you
could include:

« Local statistics about the veteran population and the work DAV does in your
community.

« Personalize the discussion with compelling veteran stories and/or share your story
and journey with DAV.

« Finally, direct contacts to the download information for the PSA campaign on slide 8.

If you have a laptop or tablet, download the PSA materials and bring it to your meeting
or email them in advance to show the PSA director. These are critical media
gatekeepers, so it's important to be respectful, gracious and engaging with your time.



How DAV Helps

DAV is a leading nonprofit organization that helps
nearly each year in positive,
life-changing ways.

DAV provides a for
veterans of all generations and their families so
they can reach victories, great and small.

- DAV’s connect
veterans to the health care, disability,
employment, education and financial benefits
they've earned.

- DAV supports more ®
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Creating More Victories for Veterans®

* In 2024, DAV helped over 1.1 million DAV’s nearly 1 million members gives
veterans and their families receive veterans a powerful voice at the local, state,
$30.4 billion in earned benefits. and federal level.

« DAV Transportation Network provided DAV has donated a total of 3,833

approximately 235,000 no cost vehicles to the VA since 1987 to ensure
rides for veterans to get to medical veterans can access the care they earned in
appointments. service.

- DAV gave nearly $1.5 million to DAV connects veterans with meaningful

more than 2,200 veterans affected employment, helping facilitate more than
by natural disasters. 190,000 job offers since 2014.

DAV'’s entrepreneur program has provided
training to over 1,100 founders who have
raised over $424 million in venture capital.

- DAV volunteers donate nearly 2.5

million hours per year assisting
veterans in local communities.
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Victories for Veterans® PSA Campaign

- Based on national research, the public and veterans want to see the positive impact
of how DAV helps veterans.

- Additionally, Americans want to support veterans and continue to see veterans’
services as an important priority.

— 72% said that if they were making the federal budget, they would increase spending
for veterans’ benefits and services.”

— 64% believe most Americans look up to people who have served in the military.”

«  The Victories for Veterans® campaign presents real veterans who've overcome
challenges and found victory for themselves and their families.

*  The campaign includes:
— Television spots in :60s, :30s and a :15
— Radio spots available in :60s and :30s
— Print ads in various sizes

— Qut-of-home boards in various sizes

*Pew Research Center
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Television and Radio Ad IDs, Titles & Download Sites

Broadcast-quality spots can be downloaded at www.davpsa.org or from the sites below,
by searching for “DAV” or by Ad ID.

DVET0116000H My Veterans Victory PSA :15 DVET0129000 My Veterans Victory Jason P :30
DVET0115000H My Veterans Victory JasonP PSA :30 DVET0128000 My Veterans Victory Jason P :60
DVET0114000H My Veterans Victory JasonP PSA :60 DVET0127000 My Veterans Victory Yusuf :30
DVET0113000H My Veterans Victory Yusuf PSA :30 DVET0126000 My Veterans Victory Yusuf :60
DVET0112000H My Veterans Victory Yusuf PSA :60 DVET0125000 My Veterans Victory Sandi :30
DVETO0111000H My Veterans Victory Sandi PSA :30 BRI T . A s o el sk A [EO)

DVET0110000H My Veterans Victory Sandi PSA :60

|'rr| EXTREME
méﬁ:émhct Réﬁ;ﬁ' x REACH

Supporting Broadcasters’ Service to Communities

psa.nab.org/campaign.asp?id=316 goodwillpsadigital.com/dav-resource/ app.extremereach.com


http://www.davpsa.org/

U || B

PSA Materials

Television, Radio, Print and
Out-of-Home
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Television PSAs

The newest PSA campaign, “Victories for Veterans®,” tells personal stories of real veterans
and their loved ones who have overcome challenges with the help of DAV and found victory
for themselves and their families.

Three different broadcast-ready television PSAs are available in a variety of lengths — sixty-
second, thirty-second and fifteen-second — and can be downloaded directly from

. The following slides provide examples of the PSAs for your background.

Sandi Braunstein : Yusuf-Henriques

.~ Veteran Veteran

Jason Pepper
Veteran



http://www.davpsa.org/
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My Veteran’s Victory-Sandi :60/:30 Storyboard

SANDI: | hurt my leg in a training accident when ICAYLEY: She had seven different surgeries over
she was only two years old. the span of nine years, and there were tons of
complications.

KKAYLEY: My mom is a veteran, and she was injured
in the line of duty.

SANDI: | couldn’t be the mom my kids needed me
to be.

4

SANDI: After my last surgery, | got an infection so KAYLEY: | told her she couldn’t leave me yet. There SANDI: I'm ‘:_"’i':'g_ much better now—I'm an active SANDI: DAV has been there for me and my family.
bad, | thought it was going to kill me. ‘;raa;:ta':;“ much she had to see. | hadn't even part of my kids’ lives. Through thick and thin, they’ve had our back.

- - e

AV Ever.\r sy D,.W helps mars then a-ITII"!t.In SAMIN: My victory I g,ettlng.rnv Iifactsmcksl rmay IKAYLEY: We got our mom back, thanks to DAV. AVO: Support more Victories for Veterans. Go to
veterans like Sandi get the health and disability have lost my leg, but I've gained so much. | got my DAV.0
benefits they 've earned so they can achieve joy back. -DIE:

victories great and small.

1
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Radio PSAs

Radio spots can be downloaded at www.davpsa.org in sixty second and thirty second lengths.

My Veteran’s Victory - Sandi :60

KAYLEY: My mom is a veteran, and she was injured in the line of duty.

SANDI: | hurt my leg in a training accident when she was only two years old.

KAYLEY: She had seven different surgeries over the span of nine years, and there were tons of complications.
SANDI: | couldn’t be the mom my kids needed me to be.

KAYLEY: She missed so much.

SANDI: After my last surgery, | got an infection so bad, | thought it was going to kill me.

KAYLEY: | told her she couldn’t leave me yet. There was still so much she had to see. | hadn’t even graduated.
SANDI: I’'m doing much better now—I'm an active part of my kids’ lives.

KAYLEY: She can kick a mean soccer ball.

SANDI: DAV has been there for me and my family. Through thick and thin, they’ve had our back.

AVO: Every year, DAV helps more than a million veterans like Sandi get the health and disability benefits they’'ve
earned so they can achieve victories great and small.

SANDI: My victory is getting my life back. | got my joy back.
KAYLEY: We got our mom back, thanks to DAV.

AVO: Support more Victories for Veterans. Go to DAV.org. 12


http://www.davpsa.org/
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Radio PSAs cont.

My Veteran’s Victory - Yusef :60

ANGEL: My fiancé is a veteran—he was a combat medic in the Army.
YUSUF: | did tours in Korea, Germany and Bosnia before | got injured.
ANGEL: There’s been a lot of wear and tear on his body.

YUSUF: My knees are bone on bone from doing all those jumps and lugging my backpack and all that gear around. | was
also exposed to toxins.

ANGEL: When Yusef got out of the military, he needed help getting his disability benefits.
YUSUF: Luckily, DAV came to the rescue. They fought for me the same way that | fought for my country.

AVO: Every year, DAV provides lifechanging support to more than a million veterans like Yusuf, helping them get the
benefits they’ve earned so they can achieve victories great and small.

ANGEL: Now, Yusuf is paying it forward. DAV has been instrumental in helping him start two healthcare technology
companies that are working to help veterans everywhere.

YUSUF: My victory is never giving up and finding more ways to serve.
ANGEL: He’s pretty amazing.

AVO: Support more Victories for Veterans. Go to DAV.org.

13
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Radio PSAs cont.

My Veteran’s Victory - Jason :60
HEATHER: My husband is a veteran, and he was injured in the line of duty.

JASON: It happened when | was deployed to Irag. We were stopped at a checkpoint, and then all of a sudden, there was a
loud explosion. An IED detonated three feet from my face.

HEATHER: It was bad.

JASON: | remember thinking—who’s going to take care of my wife and daughter.
HEATHER: We took care of each other—uwith a lot of help from DAV.

AVO: When America’s veterans face challenges, DAV is there.

HEATHER: | don’t know what we would have done without them.

JASON: DAV was the voice that we didn’t have.

AVO: Every year, DAV helps more than a million veterans like Jason get the lifechanging support and benefits they’ve
earned, so they can achieve more victories.

HEATHER: It wasn’t easy, but he never gave up.
JASON: My victory is knowing my disability doesn’t define me.
HEATHER: He’s an inspiration.

AVO: Support more Victories for Veterans. Go to DAV.org.
14
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Print PSAS

Print materials showcase a diverse group of veterans and are available for use
newspapers and magazines.

A variety of high-resolution, print-ready ads in standard sizes can be downloaded from
. For custom resizes contact

OUR MOM IS A VETERAN.

MY FIANCE IS,;-\VETER,;\N. HER VICTORY
TURNING ADVERSITY IS GETTING HER
INTO OPPORTUNITY. JOY BACK.

MY HUSBAND IS A VETERAN.

EVERY DAY WITH

DAY DAY

ey



http://www.davpsa.org/
mailto:psa@dav.org

Out-of-Home PSAs

The campaign includes outdoor signage that can be placed on billboards and transit
signs, such as bus shelters. Materials are available in a variety of sizes and shapes
through . Note: there is often a small printing and/or posting fee
associated with outdoor PSAs.

BECAUSE
EVERY

VETERAN

IS WORTH *
DAY

DAV.ORG

BECAUSE VETERANS LIKE OUR MOM

BECAUSE - - DESERVE THE BENEFITS

EVERY VETERAN - |
DESERVES GREATER CARE ¥ ’ “ DRV

DAV.ORG

16


http://www.davpsa.org/
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Appendix

PSA Best Practices and Sample
Outreach

17
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PSA Best Practices

*  When emailing, use a subject line such as: DAV Victories for Veterans PSA Campaign

 The email should include a link to the PSA download site, www.davpsa.org.

« Attach example PSAs to the email.

— Include sample PSA creative relevant to the media outlet. For a magazine publication, include
a print PSA. For a TV station, include a link to a TV spot.

« If you haven’t heard back in over a week from your first email outreach, follow up with
a phone call to that contact.

18


http://www.davpsa.org/
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Sample Pitch Email
Hi

| am reaching out on behalf of DAV Chapter located in . | would
love the opportunity to talk with you and preview DAV’s (Disabled American Veterans) new
public service campaign.

The newest “Victories for Veterans” PSA campaign features the real-life stories of three
veterans and their loved ones, sharing the challenges they’'ve overcome and the victories
they've found, together, with support from DAV. Would you please consider generously
donating any available ad space to DAV? By sharing these PSAs, you will help veterans
and their family members in our community get the benefits and services they need,
provided by DAV at no cost.

If you're not the right contact for PSAs, I'd truly appreciate it if you could point me in the
right direction.

Please let me know when you are available to meet. Thank you for your time and support!

« For print media include this language: Different sizes are available at
www.davpsa.orqg, or email psa@dav.org.

* For radio and TV include this: Broadcast-ready TV (or radio) spots can be downloaded
directly from www.davpsa.org.

19


http://www.davpsa.org/
mailto:psa@dav.org
http://www.davpsa.org/
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Sample Pitch via Phone

Hi, my name is and I'm calling on behalf of DAV (Disabled American Veterans).

DAV is a nonprofit that provides a lifetime of support for veterans of all generations, their
families. Every year, our no cost services help nearly 1 million veterans access the
benefits and health care they’'ve earned while connecting them with meaningful
employment and representing their voice on Capitol Hill.

We have just produced a new series of public service announcements that highlight
veterans and their families who have overcome challenges to achieve victories, with the
support of DAV,

We're hoping you will consider running our PSAs. By sharing our PSAs, you will help
veterans and their family members in our community get the benefits and services they
need, provided by DAV _at no cost.

I'll send you an email with more details. If you do not handle PSAs, would you be kind
enough to direct me to the right person?

We really appreciate your help, which will greatly benefit America’s deserving veterans.

20
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