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Introduction

Nearly all Americans use social media at 
least once per day. 
The average person will spend 5 years of 

his or her life on social media. 
As people continue to spend more time 

on social media, that number will only 
increase. 



Introduction

Online, two-way form of sharing 
information, ideas, etc.
Free and easy interaction for both (all) 

parties
Prevalence of younger generations
 Increasingly more accessible due to smart 

phones and Wi-Fi access

What is social networking?



Introduction

 Being on social media lets people know that we 
care and are listening/keeping up to date with 
the current trends
 Open to new ways of getting in touch and sharing 

knowledge
 Can act as a motivational tool, reintroduce 

care/concern about veterans issues
Ways to influence and change public behavior
 Target an audience with most potential for action
 Connect large amounts of people via profiles

Why use social networking?



…how does 
it work?

How Social Networking Works

So…



How Social Networking Works

Social 
networking 

helps promote 
DAV’s voice 

and content.
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Facebook



Facebook

Test your connection
Compelling 

description of the 
video
Tag your location
Engage with your 

audience before, 
during and after



Facebook

Text on an image shouldn’t make up more 
than 20% of the image.
As the amount of text on your image 

increases, the reach may be limited.
Facebook prioritizes images with less 

text.
 https://www.facebook.com/ads/tools/text_overlay

What is the Facebook 20% rule?



Facebook

What is the Facebook 20% rule?



Facebook

What is the Facebook 20% rule?



Facebook

Advantages
Create a central page
Easy to check
Simple layout
Ability to share a lot of information
Events
Variety of content posts, pics, videos, 

links
Large potential audience



Facebook

Disadvantages
Very limited control over comments
Time consuming, needs to be regularly 

updated
Must be checked frequently for timely 

responses to questions, comments or 
concerns



Twitter



Twitter

#hashtags
Mentions
Tagging
Handles



Twitter

Easy to follow trending topics
 Integrated with cell phones
Quick, real-time updates
Can link to other profiles
Easy to communicate with your audience, 

and attract new followers

Advantages



Twitter

Limited number of characters allowed
 Only 280 characters allowed including handles, 

hashtags and links
Must update frequently
Easy to spread misinformation 

Disadvantages



LinkedIn



LinkedIn

Networking opportunities
News updates
LinkedIn answers section
Profile updates

Advantages



LinkedIn

First-time profile setup
Content overload
 This can result in limited interactivity when 

compared to other social networking sites like 
Facebook or Twitter.

Disadvantages



Instagram



Instagram

Instagram Stories and 
Highlights



Instagram

Rapidly growing potential audience
Creative ways to share information
Can allow users to have a lot of fun with 

it!

Advantages



Instagram

Without visually compelling content, it 
misses the mark
No live links in posts
Can be tricky posting to the platform vs. 

stories vs. photos vs. videos

Disadvantages



Pinterest



YouTube



YouTube

A: Direct to our YouTube 
channel for live 
broadcasts, video sharing, 
audience interaction and 
promote subscriptions

Q: How can you use 
YouTube to spread 
awareness about 
DAV?



YouTube

https://www.youtube.com/user/DisabledVeterans



Tips and Tricks

Engaging with followers
Don’t be a robot
Don’t engage with just your followers
Tag, tag, tag
Find most used, relevant hashtags to 

attract more viewers



Tips and Tricks

Check any Chapter or Department 
accounts DAILY
Set reminders if you need to. This is VERY

important
Respond within 24 hours



Tips and Tricks

Finally, keep an eye out for the blue 
checkmark on profiles!



Things to Remember

Rules
You’re a representative of DAV
Non-partisan
Don’t get argumentative!



Things to Remember



Things to Remember



Conclusion
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