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Hourly value of DAV 
volunteer:

$33.19

Based on generally accepted 
accounting principles.



Annual value of 24-hour-
weekly DAV volunteer:

$38,234.88

Based on generally accepted 
accounting principles.





DAVCAN.org



VA Appropriations











12-15 writers, editors, photographers, designers and artists

At the National level…

Branding, public perception 

Support all departments and member leaders

All external and most internal communications

Magazine, website, social media







Social Media 



• Facebook
• Twitter
• Instagram
• LinkedIn
• YouTube
• Threads (new)
• Twitch (soon)

DAV Social Media: Platforms we use



• Communicate important veteran news to supporters 
and members

• Promote/document DAV events
• Share video and written content about DAV’s services
• Provide updates about the organization
• Provide updates about DAV’s veterans advocacy 
• Connect and engage with our supporters and members

DAV Social Media: Reasons we use it



1

There are different audiences and we speak to each one in a 
different way. 

• Members – Our members come to DAV’s social pages to seek 
info, answers, and community with fellow DAV members. 
Remember that every member is part of the organization.

• Donors – Appealing to their patriotism and appreciation of 
veterans. We want to show the ways their donations are 
supporting veterans so they trust us with their donations.

• DAV/Veteran supporters – Positioning DAV as a voice of 
authority on veteran issues, so that we are considered a reliable 
source on all veteran subjects. 

DAV Social Media: Types of Audiences



• Use a generic email address that can be shared with incoming 
members who will share admin duties.
– We often have to help chapters reclaim their pages when an 

admin dies or deactivates their Facebook account.
• Facebook/LinkedIn naming structure: DAV Chapter # 

Nickname/City, State. Under Category, choose “Charity 
Organization.” 

• Twitter/Instagram naming structure: @DAV28TucsonAZ or
@DAVDeptAZ.

• Be sure to include relevant info in your public details.
– Location and times of meetings
– Phone number and Email address to contact Chapter 

leadership
– Link to your chapter/department website

DAV Social Media: Running a chapter page



• Social media pages for chapters or departments that do not 
have a designated admin are the responsibility of the 
commander.

• Instead of always worrying about creating your own 
content, make sure you follow DAV HQ’s page and share 
relevant posts that are shared there.

• Social media pages should be checked no less than once 
every 72 hours

DAV Social Media: Running a chapter page



• Develop a posting schedule to stay in front of your 
audience and try to stick to it

• Departments and chapters are encouraged to have fun and 
get creative with your social media accounts, a practice 
that will reflect positively in the eyes of your members and 
followers. 

DAV Social Media: Running a chapter page



DAV Social Media: Examples of it done well



DAV Social Media: Examples of what not to do



DAV Social Media: Examples of what not to do



Your stories are our inspiration
and we are at our best when telling 

them with you!



Includes our outreach greatest 
success…DAV’s “Victories for 

Veterans PSA campaign!



Victories for Veterans PSA Campaign
• Produced a new campaign in 2022

– Television spots in :60s, :30s, and :15s

– Radio spots in :60s and :30s

– Out-of-home in various sizes

– Print ads in various sizes

• Featured veterans include:

Latoya Lucas                    Michael Naranjo                 Adam Alexander



Adam Alexander
Adam Alexander Story via Oshkosh Northwestern & syndicated in other USA Today Network outlets in 
Wisconsin 

https://www.thenorthwestern.com/story/news/local/oshkosh/2022/08/29/disabled-american-veterans-organization-honors-oshkosh-man-service/10271808002/


Adam Alexander






2022 PSA Campaign Results
Total donated media value:                                       Total impressions:

$132,518,416 16,755,200,202



2023 PSA Campaign Results
(as of June 30)

Total donated media value:                   Total impressions:

$66.8 million 6.5 billion



PSA Campaign



PSA Campaign



2014 – 2022 Impressions & Donated Media Value
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PSA Campaign Outreach & Promotion
• Conducted pitch tour with Disney/ABC, Paramount/CBS and NBC

• Sent high-impact mailer to station executives in top 10 DMAs



Local PSA Pitching
• Local chapters can help generate awareness for 

DAV by pitching TV, radio and out of home PSAs 
to local media outlets

• To recognize local efforts, chapters can share 
photos/videos of pitch meetings with DAV HQ 
for DAV’s social channels

– Consider a photo with the station manager 
in front of the station sign 

• DAV will tag the local chapter (or member) and 
the station’s social handles for recognition

• When all else fails, Zoom



PSA Toolkit

• DAV chapter and department 
involvement are critical in engaging local 
stations

• PSA toolkit in development, including:

– Information about the PSA campaign

– How to access materials 

– Best practices for conducting station 
outreach and follow up 

– Campaign messaging and sample 
pitches



“PSAs featuring charities that are 
active in the local community and 
providing an obvious service get a 

priority with our airtime.”
Station Manager



DAV Patriot Boot Camp



At Risk Veterans



Chapter/Department Activity



Volunteer Drivers



Youth Volunteer Scholarship
Sample placements of the op-ed by scholarship award winner Evan Osgood 

https://www.daytondailynews.com/ideas-voices/voices-volunteering-is-a-way-to-empower-ourselves-and-our-community/RYLFJG5DRNDCVEOFHWYZ3Q5NTA/




Advocacy
DAV’s Upcoming Report on Women Veterans and Mental Health

• In the coming months, DAV will release its third 
report on women veterans

• The report will focus on mental health, 
including risk factors, outcomes and gaps in care 

• Topics will include reproductive health care, 
military sexual trauma (MST), suicide and 
substance use

• As with past reports, this new report will make 
a series of policy and legislative 
recommendations



Advocacy
DAV’s Upcoming Report on Women Veterans and Mental Health

• But for this report to make an impact, people 
have to know about it. That’s where we come 
in. 

• How do we do that?



Advocacy
DAV’s Upcoming Report on Women Veterans and Mental Health

You
• DAV Magazine 
• DAV.org 
• Social media 
• DAV podcast 



Advocacy
DAV’s Upcoming Report on Women Veterans and Mental Health

DAV and Crosby 
• Op-eds
• Radio Media Tours (RMTs)
• Media pitching 
• DC event 
• Roundtable talk 



Advocacy
DAV’s Upcoming Report on Women Veterans and Mental Health

Here. Is. Better. documentary
• Event participation 
• Virtual screening 



Advocacy
DAV’s Upcoming Report on Women Veterans and Mental Health

How can we put this report to use?
• Policy and legislative recommendations
• Helps us educate our members, your 

fellow veterans and families 
• Helps you in your local advocacy efforts 



Advocacy
DAV’s Upcoming Report on Women Veterans and Mental Health

Looking for resources for women 
veterans? 

Visit DAV’s women veterans resource page  
dav.org/get-help-now/veteran-topics-
resources/women-veterans/

Have a lead on a story about women 
veterans? Contact me. 

Elizabeth DePompei 
edepompei@dav.org
859-442-2059 

https://www.dav.org/get-help-now/veteran-topics-resources/women-veterans/
mailto:edepompei@dav.org


Thank You!

Rlewis@DAV.org

Social Media
Mstegner@DAV.org
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