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• Direct Marketing

• Personal Philanthropy 
Programs (Major Gifts & 
Planned Giving)

• Corporate Partnerships 
& Sponsorships

• New Initiatives

Fundraising
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Fundraising Donations

Total Revenue $129.8 Million

$86,500,000 
$4,500,000 

$5,600,000 

$33,200,000 

Corporate & Group Support Direct Marketing PPP Strategic Priorities



Direct Marketing



Direct Mail Solicitations



Focus: Monthly Giving



Direct Response Television (DRTV)

The Journey



Canvassing



We are now in 6 Markets



Digital Marketing

Digital Marketing



Digital Marketing



Paid Search



Social Media/Digital Advertising



Online Display AdsDisplay Ads



Slide 16

TB1 display ads support conversions across all other channels:
2x more likely to convert on Google SEM
3x more likely to convert on Bing SEM
5.4x more likely to convert on Facebook
6.2x more likely to convert through email
Tracey Burgoon, 7/5/2022



Digital Support

DAV and DAV Auxiliary 
Membership, 5K



Personal Philanthropy Programs



Major Gifts



DAV Honor Garden



Corporate Partners



Ways to Partner

Multi-faceted partnerships drive reach, 
relevance, and impact for companies

EVENT
SPONSORSHIP

CONSUMER
ENGAGEMENT

MISSION
SUPPORT

PROGRAM PARTNER EMPLOYEE ENGAGEMENTCORPORATE
FOUNDATIONS
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Turnkey Fundraising Programs

• What is “Turnkey”:  Car donation and real 
estate donation powered by CARS.

• Revenue $4.1 Million



• Overview:  Organizers sign up to host a field.  They 
fundraise to sell flags in honor of veterans.  Fields are 
displayed on Veterans Day ‐ outdoor planted flags or 
indoor paper flags.

• Target Audiences:  Schools (middle, high schools) 
+ Companies

2023 Goal:  100 Fields and $100,000

NEW 
Initiative

**Pilot – 10 Fields and $16,269 raised**




